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ATLANTA MAGAZINE'S DIGITAL
FOOTPRINT REACHES OVER

ONE MILLION PEOPLE MONTHLY

ENGAGEMENT

AVERAGE IJ?ITSII]E
PAGEVIEWS
PER MONTH VISITORS
, PER MONTH ’

2> Atlanta magazine,

Atlanta Magazine’s HOME,
and Southbound magazine
are brought to life online
through atlantamagazine.com.
Atlantamagazine.com features
the same authoritative
journalism and insider
information found in the
pages of our publications.

8%

24
1% °

ACQUISITION FROM 0
ORGANIC GOOGLE
SEARCH 0

65+

ACQUISITION 0
FROM SOCIAL
MEDIA CHANNELS 0

AUDIENCE
BREAKDOWN

MALE

O O
3% 1 Vg,

AGE BREAKDOWN: »>

FEMALE

SOURCES: Google Analytics, Instagram, Facebook, Twitter, Hubspot - 1/1/2023-10/31/20203



AUDIENCE INTERESTS
- 2.6x

more likely to be interested in DINING OUT
m than average internet users

PN )

T Eﬂ more likely to be interested in REAL ESTATE
than average internet users

2.3X
more likely to be interested in TRAVEL

than average internet users

:-agt 4.|X

©——0@ more likely to be interested in AUTO
than average internet users

ADVERTISE ON
ATLANTAMAGAZINE.COM

OVER 6.3 MILLION SITE AD Ads are available in
IMPRESSIONS PER MONTH the following sizes:
« RUN OF SITE ADS * 300x250
« CHANNEL SPONSORSHIPS: * 300x600
Homepage, News & Culture, Food * 320x50
& Drink, HOME, Health & Wellness, * 728x90
Travel, Best of Atlanta * 970x250

FOOD & DRINK

LATEST STORIES

SOURCES: Quantcast, 2023; Revive Ad Server, 1/1/2023-10/31/2023.



————— FACEBOOK ———

FOLLOWERS: 84K+

%

FEMALE

AVERAGE IMPRESSIONS
PER POST: 14,000

AVERAGE ENGAGEMENT
PER POST: 200

Al Atlanta Magazine @
October 3 at 2:07 PM - @

UR SOGIAL COMMUNITY

33%

MALE

As the leaves start to turn, these beautiful drives will become more spectacular:

ATLANTAMAGAZINE.COM

3 scenic drives to take this fall in the North Georgia mountains
Especially spectacular when the leaves are turning next month.

Q0w 730 79 Comments 657 Shares

SOURCES: Instagram, Facebook, Twitter - 1/1/2023-10/31/2023

X

FOLLOWERS: 493K+

I

FEMALE

29%

MALE

AVERAGE IMPRESSIONS
PER POST: 2,500

AVERAGE ENGAGEMENT
PER POST: 35

@' Atlanta Magazine &

@AtlantaMagazine

At 77, the @HomeDepot founder and owner of @ATLUTD
and @AtlantaFalcons—who has a net worth of about 4.7

billion—decides the best way he can spend his time is by
giving away his wealth:

Arthur Blank's mission to give away his wealth

Ata time when progressive politicians and some members of the middle class
are questioning whether billionaires, however philanthropic, should even exist.
£ atlantamagazine.com

1:05 PM - Sep 19, 2020 - Buffer

12Retweets 2 Quote Tweets 32 Likes

FEMALE

———— INSTAGRAM

0%

FOLLOWERS: I53K+

32%

MALE

AVERAGE IMPRESSIONS
PER POST: 9,700

AVERAGE ENGAGEMENT
PER POST: 260

@ atlantamagazine ©

’

Qv B W

B3 Liked by sarah_rose66 and others

atlantamagazine It might seem overly ambitious to list a
Cabbagetown loft with a galley kitchen and a single
bedroom at $785,000—more than any other condo in the
neighborhood has ever landed. But owner Brandon Sutton
says a savvy buyer will see the promise in building up,
which could boost the unit's footprint by about 1,200
square feet and tum this single-floor, one-bedroom unit
into a three-story cwelling outfitted with, perhaps, another
bedroom and bathroom and a penthouse-level observatory.
After all, at the top, the city is visible for a full 360 degrees,



SOGIAL BULL

WHY THEY LOVE US...

@matthewshaer The cover art gods at
@AtlantaMagazine strike again.

@jesteveztv Thank you so much for including
me on such a special issue. | can’'t wait to read
it cover to cover.

@edgarevansijr I'd like to get a blow up print of
this to hang on my wall.

@cassaleeh Great cover and look forward to
this important article!

@baldwinarchitect Read this issue. Very
good work highlighting how restaurants have
responded and are thriving. Thank you for
sharing!

@cassaleeh Great cover and look forward to
this important article!

@alabama_moonstruck This article was a
really great read.

@carissatown This is such a good issue! Thank

you especially for the feature on long-standing
Memorial Drive restaurants.

@theessenceofyou Ooooh can’t wait to pick [this

issue] up

CREATE THE SAME BUZZ
AROUND YOUR BRAND

Our digital reach doesn’t stop on our site—we are everywhere our audience is, and your
business can be too! Advertise on Atlanta magazine’s social channels and reach an engaged
audience that cares about what’s new and happening in the city.

SPONSORED FACEBOOK
POST EXAMPLES

(W) Atlanta Magazine with Greater Atlanta Home Builders Association. .,
Published by HubSpot Ads @ - Paid Partnership - @

Spend time with your family and friends on the self-guided that features over
100+ new homes for free across the Greater Atlanta Area. #sponsored
#ATLHomesParade #HomeBuilders

ATLHOMESPARADE COM
2020 Parade of Homes Learn More
Previous Next Mark Your Calendar for the 2020 Parade of H..

00 70 3 Comments 6 Shares

@l Atlanta Magazine with Sonya Ltd..

Published by Kate Weimer @ - Paid Partnership - @
Wearing a piece of Sonya's Fine Island Jewelry brings you the Caribbean
Experience. St. Croix-made, the original Crucian Hook is often imitated but never
duplicated. ewelry #tt ucianhook

Dripping in Sonya's + How do you stack
sipping on MUTINY...  LearnMore  your sonya's? Learn Mc
Q0w 29 4 Comments 16 Shares

SPONSORED INSTAGRAM
POST EXAMPLES

@ atlantamagazine &
Paid partnership with atifoodandwine

Liked by cnnvalencia and others

This Atlanta Food & Wine
Festival: Reimagined will focus fully on driving business and
giving back to Atlanta's dining community. For information
on and tickets to the many live and at-home events taking
place, visit the link in our bio | | #sponsored #AFWF2020

View all 3 comments

@ atlantamagazine &
Paid partnership with discovermartin

Qv A

‘3’ Liked by sarah_rose66 and others

atlantamagazine Craving a relaxing summer retreat?
@DiscoverMartin County offers an idyllic, uncrowded
escape brimming with sunkissed beaches, charming
downtown districts, sprawling outdoor attractions, and so
much more! Visit the link in our bio to learn more “f*
#sponsored #DiscoverMartin

View all 4 comments

SOURCES: Instagram, Facebook, Twitter - 10/1/2019-9/30/2020.

SPONSORED TWITTER
POST EXAMPLES

@' ;uanu Magazine @
@AtlantaMagazine
Visit #Atlanta's Seoul of the South in Duluth with over 30
authentic Korean restaurants within minutes of each
other. #exploregwinnett #sponsored
exploregwinnett.org/guides/guide-t...

6:15 PM - Oct 12, 2020 - Hootsuite Inc.

5Retweets 11 Likes

Atll Atlanta Magazine &
@AtlantaMagazine

Blue Martini, known for musical entertainment and bar
service, makes their Grand Opening debut in Buckhead
on 10/30 followed by a Halloween Party on 10/31.
#sponsored #bluemartini #buckhead @BlueMartiniATL
facebook.com/bluemartinibuc...

6:15 PM - Oct 16, 2020 - Hootsuite Inc.

1Retweet 2 Quote Tweets 7 Likes



OUR CURATED NEWSLETTERS

2> All of our
newsletters feature
display ads in
between editorial

AVERAGE
ENGAGEMENT

REACH OPT-IN AUDIENCES

INTERESTED IN ENGAGING WITH EDITORIAL CONTENT

DISCOVER PLACES OF OUR PAST

DINE LIKE NEVER BEFORE

COMPASS X #1

Atlanta

THE DAILY BRIEF FOOD & DRINK

MA APRIL 2

LEADING OFF

It’s finally spring festival season in Atlanta—here

are April’s not-to-miss events Local Three’s beloved brunch buffet is back

Most restaurants don't invite a steady stream of customers in to their kitchens, but
Local Three welcomes it—once a week during their Sunday brunch, that is.

Spring is one of the best times to live in and visit the metro, thanks in part to the
abundance of festivals: nearly every neighborhood in the city has its own outdoor

celebration, whether to ring in the blooming dogwoods, catch some live music, or
Read more

THE DAILY BRIEF

The latest stories and
news delivered daily
SENT TO: 33,500

FOOD & DRINK

The latest news about
Atlanta’s dining scene
SENT TO: 16,000

SOURCE: Hubspot, 1/1/2023-10/31/2023

stories, allowing 99.93%

you to connect your Average Delivery Rate
brand to a niche

. . 1.5%
opt-in audience. Click Rate

=, WY
e, W o /s

~HOMI:

We are thrilled for the return of our monthly HOME Newsletter to your inbox! A If
you would like to sign up for design tips from local experts, tours of celebrity homes
and more, CLICK HERE!

House Envy: Historic elegance and a Midtown
skyline make this Ansley Park mansion twice as
nice

With its classic architecture and enviable location among the Midtown skyscrapers,
this circa-1910 house for sale in Ansley Park epitomizes the best of old and new
Atlanta

HOME

Design, gardening,
real estate news & advice
SENT TO: 5,700



GET YOUR MESSAGE TO OUR

EMAIL LIST OF 11,600 OPT-INS

3> With dedicated email blasts going out every Tuesday, Wednesday, and Sunday, advertisers have the opportunity to
reach one of our biggest databases and target our audience with custom-branded content. In our monthly Travel and

Things To Do newsletters, advertisers can be represented either with a 300x250 display ad or with a listing that includes a
photo, copy, and URL.

100% SOV EMAIL BLAST TRAVEL + THINGS TO DO NEWSLETTERS

&)

PIEDMONT

AVERAGE AVERAGE
ENGAGEMENT e ENGAGEMENT

99.95% 3,900
Delivery Rate Average Impressions
Discover the Allure
of MidtowtnlLuxuly 0 ) 75 % I . 3 %
T Average Click Rate Average Click Through Rate
3,000 99.95%

Average Impressions Delivery Rate

SOURCE: Hubspot, 1/1/2023-10/31/2023




EMAIL AUDIENCE EXTENSION

2> Alongside our dedicated email blast and editorial e-newsletter takeover offerings which allow advertisers to tap into Atlanta
magazine’s opt-in email audience, we offer extended reach via email to the specific target audience our advertisers want to get in front of.

Through a data-rich third-party tool, Atlanta magazine is capable of honing in on the demographics and psychographics an advertiser has

in mind for their ideal target group, allowing advertisers to reach tens of thousands of potential consumers in a simple, streamlined way.

EMAIL AUDIENCE
EXTENSION FEATURES

Ability to hone in on the precise
target audience you are
attempting to reach

White labeling of emails so it
appears as if they are coming
directly from your organization

Unlimited test email
capability

In-depth metrics reporting

Service is fully compliant with

all standard email delivery
guidelines, including CAN-SPAM
and data use

List suppression is available;
this will always be used if
running a campaign through
Atlanta magazine and audience
extension

v
D

oSo

\]

Va

TARGETING CAPABILITIES

GEOGRAPHY
Zip code, DMA, state, county,
city, SCF, CBSA

DEMOGRAPHICS
Age, gender, marital status,
education, and more

INCOME & WEALTH
Net worth, household income,
donation behaviors, and more

BY INTERESTS

More than 50 interests
available for targeting
including travel and dining
out

AUTO

Market interest, auto owner,
make and model, luxury
owner, and more

OCCUPATION
Career change interest,
occupation, and more

oNo

TT1E3

BUYING ACTIVITY
Credit card indicator, credit
card user, shopping habits

CHILDREN
Number of children, age of children,
gender of children, and more

ETHNICITY & RELIGION
Ethnicity, language, religion, and more

HEALTH
Ailments, glasses & contacts users

TECHNOLOGY
Presence of e-reader, satellite tv,
electronics, and more

HOMEOWNER

Property type, mortgage
amount, home value, number
of rooms, and more

HOUSEHOLD
Number of adults, presence of
veterans or grandparents, and more

PERFORMANCE

Because every target
audience is different,
there are no standard
metrics for open rates
and click through

rates. Our team will
consult with you on best
practices for creatives
and subject lines.

PRICING

Pricing for audience
extension emails is done
on a CPM basis. Our
cost is $50 per 1,000
recipients. We will work
with you to narrow your
target audience down
within your budget.
There is a $2000/40,000
recipient minimum.



ATLANTA MAGAZINE

AUDIENCE EXTENSION BUNDLES

> Getyour contentin front of the right audience with our targeted audience extension bundles.

DISPLAY FACEBOOK
EMAIL EMAIL REDROP RETARGETING RETARGETING FRICE

BUNDLE 1 50K MINIMUM OPENERS R;DIEIQ\IEESRSSISIEJ)Q %DIEQEESRSSISSQ $4.,010
BUNDLE 2 75K MINIMUM OPENERS Iclz/IPPERNEESRS?O?lE\Slg RAPPERNEESF;SK;ZE $4.465
BUNDLE 3 100K MINIMUM OPENERS ?&Eggg;g),\?g ?&EEESR;SJI\?SK $5,200
BUNDLE 4 50K MINIMUM OPENERS fﬁgggﬁgﬁg - $3,165
BUNDLE 5 50K MINIMUM OPENERS - f?\:IDPEF[Q\IEESRSSI,CE))Sg $3,165
BUNDLE 6 75K MINIMUM OPENERS I?APPERNEE%?gZE - $3,620
BUNDLE 7 75K MINIMUM OPENERS - OPENERS 75K $3,620

IMPRESSIONS




awx,:;;ne Property Leasing Thrives Amid
N T [ N T =

List, Screen, Lease

TELL YOUR STORY ALONGSIDE OURS RN e I

Learn More

»> Sponsored content gives advertisers the
opportunity to reach our audience in a style
similar to editorial content. Your article will be
hosted on atlantamagazine.com’s homepage and
in the appropriate content stream.

FOLLOWUS.

SPONSORED CONTENT AVERAGE SPONSORED CONTENT STATS

PACKAGES CAN BE TIME SPENT ON WEBPAGE
CUSTOMIZED, BUT A BASIC PAGEVIEWS VISITORS ARTICLE SOCIAL SHARES

PACKAGE INCLUDES: 730 2 BUU 3 05 900
¢ Content being hosted on the '
site in perpetuity ’ ’ |

¢ Roadblock ads for up to three
months

SOCIAL SOCIAL ROADBLOCK AD MINIMUM PROMOTIONAL
¢ Promotional ROS ads for up to IMPRESSIONS ENGAGEMENT IMPRESSIONS AD IMPRESSIONS

S~ 24800 50 6000 100,000

e Two Twitter posts promoting
the article

SOURCES: Google Analytics, Facebook, Twitter, Revive Ad Server -1/1/2023-10/31/2023.



CUSTOM CONTENT SOLUTIONS

TYPES OF CUSTOM CONTENT WE CAN CREATE: BENEFITS OF CUSTOM CONTENT
» Brackets e Quizzes e Contests ¢ We bring your brand vision to life through interactive media
e Sweepstakes ¢ Polls * Videos ¢ Build ties with our website audience and engaged social community
e Meet your branding goals: gain leads, drive traffic, and tell a story
EXAMPLE
H
BEST OF ATLANTA READER'S CHOICE 2023
IMPRESSIONS DELIVERED 3> 2018 Campaign included
a webpage, bracket, giveaway
entry form, social media,
email, video, and run of site
’ display ads
VOTES CAST IN THE BRACKET PAGEVIEWS
SOCIAL IMPRESSIONS SOCIAL ENGAGEMENT

20650 694

SOURCES: Google Analytics, 7/12/23-9/30/23; YouTube, 7/12/23-9/30/23; Facebook, 7/12/23-9/30/23; Twitter, 7/12/23-9/30/23; Instagram, 7/12/23-9/30/23.



*> Atlanta magazine has a long track record of delivering advertisers’ messages to our
engaged print and digital audiences, making the expansion into extended digital audience
reach a natural evolution in today’s increasingly online world. We are excited to pair our
wide scale of existing advertising options with digital marketing services that can help our
you, our advertisers, reach an ever-growing digital audience.

These digital marketing services are particularly unique in that we will work in close
partnership with you throughout the entire campaign’s run—anywhere from months
to years—to ensure the results we provide are on track with your goals. It will be a true
partnership between our team and yours, and we look forward to providing the same
consultative, communicative approach you can expect from our advertising services. Our
team is a Google Partner and made up of AdWords Certified campaign managers.

See below for a look at the services we can provide and contact your account executive
to begin a partnership with our dedicated digital marketing team.

ATLANTA MAGAZINE

DIGITAL
STUDIC

SEARCH ENGINE
MARKETING

SEARCH ENGINE DISPLAY
OPTIMIZATION ADVERTISING &
REMARKETING

SOCIAL MEDIA
ADVERTISING &
REMARKETING

PROGRAMMATIC
ADVERTISING

© e

@
@ ; g wty m
@ @ @ < | == amazonfire tv | g .o _ - =

CONTENT PRODUCTION GEOFENCING  INTERNET RADIO
& MANAGED SOCIAL ADVERTISING
MEDIA

CONNECTED TV YOUTUBE
ADVERTISING ADVERTISING

CAMPAIGN
HIGHLIGHTS

SEARCH ENGINE

MARKETING (SEM)

e Tourism and
Travel Campaign
generated over
17,000 clicks in
2019 alone

Retail Sales
Campaign
Generated 14,500
clicks in 2019
and over 200
conversions.

GOOGLE AD

NETWORK

CAMPAIGNS

¢ Travel Campaign
delivered more
than 20,000 clicks
in 2019

¢ Wellness center
received more
than 7,000 highly
targeted clicks in
2019.

FACEBOOK

ADVERTISING

* Vacation Rentals
company generated
50,000 clicks from
a remarketing
campaign targeting
highly interested
users.



ATLANTA MAGAZINE CUSTOM PRICING

I
Sponsored Content Campaigns - $3000
Digital Studio, Influencer Partnership,

Custom Content Campaigns - priced on

an individual basis

FORECASTED
TG O STIEN MONTHLY RATE SHARE OF VOICE AD DIMENSIONS SUGIAL MEBIA PI]STS

SPONSORSHIPS (NET PER MONTH)
PLATFORM RATE

IMPRESSIONS

HOMEPAGE TAKEOVER 180,000 $3,200 100%
INSTAGRAM STORY $3,000
NEWS & CULTURE 1,300,000 $20,000 All net rates INSTAGRAM $1,000
................................................................................................................................................... are based on 300X250 FACEBOOK f—
FOOD & DRINK 600,000 $10,800 100% SOV. We 300X600 TWITTER $300
................................................................................................................................................... e
HOME 215000 @ $3800 . of channel SOV 320X50
placements for HUS DISPI.AY A[]s
HEALTH & WELLNESS 155,000 $2,800 cach channel 728X90
................................................................................................................................................... j . DIMENSIONS
TRAVEL 140,000 $2,500 h(exc'“d'”g’ e 970X250
..................................................................................................................................................... omepage) atan 300X250, 300X600,
BEST OF ATLANTA** 25,000 $450 $18 CPM. 320X50, 728X90,
................................................................................................................................................... .
*IMPRESSIONS/PRICING VARIES FOR DECEMBER/JANUARY BUYS. *ONLY FOR HOMPAGE TAKEOVER

EMAIL LIST SIZE FREQUENCY AVAILS PER EMAIL RATE PER AD

THE DAILY BRIEF 33,500 DAILY $1000/WEEK

NEWSLETTER

TAKEOVERS FOOD & DRINK 16,000 WEEKLY 1 $750
LISTING TRAVEL 11,500 MONTHLY 2 ADS/5 LISTINGS $300/AD, $250/LISTING
N B e R e S e
CUSTOM 11,500 WEEKLY 1 $1,500
SUETIN CUSOMHOME 10000 BHWEBKY 1 81000
AUDIENCE EXTENSION 40,000+ DAILY 1 $2,000+ ($50 CPM)

LIST SIZES SUBJECT TO CHANGE. DATABASES ARE MONITORED FOR INACTIVE SUBSCRIBERS THAT MAY BE REMOVED TO ENSURE ACTIVE AND ENGAGED USERS.
ALL RATES INCLUDED ON THIS SHEET ARE NET.






